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A CURV MAKES THE DIFFERENCE 
E-Lites back on TV with new ATL campaign 

 

London, August 17th – E-Lites, the UK’s most popular e-cigarette brand1 is returning to TV 

screens nationwide this month with a new creative in support of the latest addition to its range, 

E-Lites Curv.   

 

Live from 17th August, the TV campaign will break with a high impact primetime roadblock for 

the 60 second creative, which will see the full length advert simultaneously take over 

approximately 25 channels, including ITV, Channel 4 and Sky, reaching an estimated 90 million 

post watershed impressions.  

 

Following the initial launch, the TV ad will continue with 20 second and 30 second cuts airing for 

a further four weeks. The advert will also feature on Video on Demand for four weeks to ensure 

maximum reach.  

 

Directed by Omar Hilal, whose previous work includes TV campaigns for Nestlé, Samsung and 

Coca Cola, the advert is designed to reflect the quality of the E-Lites brand. Hilal uses a rare 

technique known as ‘silent story’ to tell the narrative and bring the campaign platform, “A Curv 

Makes the Difference” to life, without dialogue.  

 

The Exec Creative Director of McCann Erickson the creative agency behind the television 

advert, Vince McSweeney comments: “A sense of fun and humour was the starting point for us. 

We wanted to create a unique film that was humorous, yet subtle and the film’s success is in 

telling a story without words.” 

 

Jeremy Blackburn, Head of Communications at JTI, the company behind E-Lites comments: 

“The e-cigarette category continues to evolve and it is important that consumers are aware of 

the choices available to them and now is the ideal time to launch our ATL campaign. E-Lites 

Curv is an e-cigarette that answers the consumer demand for quality and reassurance. After 
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launching in convenience stores, online and in selected supermarkets and forecourts last 

month, the new ATL campaign will drive awareness for E-Lites Curv.” 

 

As well as TV advertising, the campaign will also include a six week media partnership with the 

Metro newspaper and national advertising including billboards. A digital campaign will further 

amplify the activity which will include advertising banners being placed across multiple social 

media platforms. 

 

The fully transactional consumer website, e-lites.co.uk, also continues to evolve with a new look 

and feel that reflects the quality and sophisticated branding of the next generation e-cigarette, 

E-Lites Curv.  

 

For more information on E-Lites Curv and the E-Lites range, visit www.e-lites.co.uk or call 0800 

112 3401. 

### 

 
A behind the scenes video including interviews with Director, Omar Hilal and Creative Director, 
Vince McSweeney can be viewed at: http://we.tl/z9k1XdusZB 

 
 
For further information, please contact: 

Jeremy Blackburn 
01932 372000 
Jeremy.blackburn@jti.com 
Follow us on Twitter @UKJTI 
 
JTI, a member of the Japan Tobacco Group of Companies, is a leading international tobacco 
manufacturer. It markets world-renowned brands such as Camel, Winston and Mevius (Mild Seven). 
Other global brands include Benson & Hedges, Silk Cut, Sobranie, Glamour and LD. With headquarters 
in Geneva, Switzerland, and about 26,000 employees worldwide, JTI has operations in more than 120 
countries. For more information, visit www.jti.com. 

 

Notes to editors 

 
E-Lites Curv is a rechargeable, light-weight, soft-touch e-cigarette with a distinctively oval shape that 

allows for a natural feel in the hand and mouth.  

With its unique one-touch USB charger, existing adult smokers and vapers can conveniently fast-charge 

their e-cigarette in just 2.5 hours without having to dismantle the device.  

The Swiss Made e-liquid provides a quality taste, available in three flavours – regular, light and menthol.  

The E-Lites Curv range will be available in three flavours (regular, light and menthol) and includes: 

 Full Kit (RRP £14.99)  

 Instant Use (RRP £6.99)  

 5 x E-Tips refills (RRP £17.99)  

http://www.e-lites.co.uk/
http://we.tl/z9k1XdusZB
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 2 x E-Tips refills (RRP £7.99)  

 USB charger (RRP £6.99) 

                                                 
1 E-Lites scored the highest for awareness amongst consumers compared to its competitors, TNS Omnibus Q1 2015. 

Brand Awareness = top of mind, spontaneous and prompted.  

 

 

 

 


